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Accompanied by the share-trading reform work of sustainable development, the 
capital market of our country in 2006quietly into the full circulation of the market 
value and market value after the share-holding system reform, management 
problems as the full circulation times product also emerge as the times require, from 
now on, the listed company of our country entered the market value management of 
the new era. Effective value management not only increase the listed company's 
position in the industry, competitiveness, and to carry out merger and reorganization 
of capital operation, as well as the performance evaluation, equity incentive has 
positive significance. Therefore, how to carry out effective market capitalization 
management, is currently placed in the shareholders of listed companies and the 
management of a difficult problem. 
On the basis of market value management related definitions, and understand 
the meaning and role of market value management of the foundation, from 
macroscopical and microcosmic two levels, effects of market management main 
factor, think the market value management is a systematic project, should be 
long-term, stable, continuously make strategic selection optimization, to create 
maximum value, value management, value optimization optimization and risk 
control of the lowest, finally realize the stock market value maximization. In 
theoretical study, I to the electronics as a case, analyzes its existing management 
current situation, put forward to enhance the market value management suggestions 
and ideas. 
This article is divided into six parts, the first part is an introduction, mainly 
introduces the research background, research significance and research methods. 
The second part is the basic concept of market value management of the listed 
company. First on the market value management of the definition analysis, 
comparing the domestic and foreign market management the differences, and 
concludes the main characteristics of market value management, to facilitate a better 
understanding of the concept of value management. The third part is the influence of 
the factors of market value of listed companies. Mainly introduces the factors which 















two levels analysis. The fourth part is the basic situation of electronics. Mainly 
introduced the economic history, the actual controller basic situation, equity 
structure, organization, financial data analysis. The fifth part of this paper is the key 
chapter, for the electronics market management strategy selection optimization, 
value creation, value maximization optimization, value management the most 
skillful of risk control, minimum of five system in-depth study, analysis of the 
company's current in the five elements of the work, which has effect? What to be 
improved? In view of the present situation and put forward to perfect the market 
value management recommendations, formed a system solutions. The sixth part of 
thesis research summary and enlightenment. 
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第一章  绪论 
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同业望尘莫及；三一重工至 2005 年 6 月 17 日股权分置改革全流通以来，市值




第一节  研究背景 
2005 年 4 月 29 日，中国证监会发布了《关于上市公司股权分置改革试点
有关问题的通知》，正式启动股权分置改革试点工作。2005 年 6 月 10 日，三一
重工“每 10 股送 3.5 股派 8 元现金”的对价方案以 93.44％的高赞成率顺利获得
通过，打响了中国股改第一枪，迅速成长为 2010 年末市值上千亿的国际化大企
业。2010 年 7 月 6 日，股权分置改革工作基本完成，仅剩下 8 家上市公司出于
各自不同的原因仍未开展。在此期间，我国证券市场经历了一波大行情，上证

































对市值管理的理论提出各种见解，2007 年 5 月 26 日，第一届中国上市公司市
值管理高峰论坛在北京举行，并揭晓“2006 年度中国上市公司市值管理百佳”，
这是我国证券市场进入全流通的后股改时代后，首次以市值管理为评价指标对
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